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ment training program at a We acquired the Golden Lamb
young age where | learned a lot following negotiations with the

| also learned through managint Comisar and Portman families,
large restaurants and lounges. and started operating it October
Later, | managed small hotel 30, 2006. We have invested

chains in Ohio and Indiana. $5.5 million in renovations for
improvements to the opera-
When | came back to Cincinnatit i ons; now wedre r

in 1972, | worked for a com- ~ next 200 years.
pany as vice president of hotels
and specialty restaurants, starte
Steve Mullinger, owner of the Golden Lamb and president of a revoIVing restaurant, and
Historic Downtown Lebanon, Inc. | n t ro d uce d a
and Wined conc
Please share a little about yourself . . At some point the city fathers
and the kind of work you da | ¢ Then | was recruited by Quality o0 \yise enough to decide to
native of Cincinnati and have been in NS International and was with ;i and preserve the
the hotel and restaurant business all them for ten years, where as . un o) byildings and a nice
my life, since | was 19 years old, senior vice president for fran- building mix in the heart of

working my way through college. chise operations, | helped grow . niown. Lebanon has had a
. . the company frc_)m 800 small viable downtown for a long
| started the Sherate@ibson Hotel in  hotels to 4,500 inns around the time. Clearly, the Golden Lamb

downtown Cincinnati, a 1,06om world operating in 59 different is an anchor
hotel, which is no longer there. Wher countries. ’

| was there it really was a social cen-
In 2001, | started my current

ter in Cincinnati. JFK was there whet S - ) . I
he made a speech at Fountain Squar 0MPany in Cincinnati, togethe
with my oldest son, and have e

Reason for investment of time
and money A couple of rea-
sons. Lebanon has a downtown
like no other, in my opinion.

. . . . * |t relies on quality.
Organlzatlon as executive director * It makes meaningful, lorgerm revitalization

July13th. A Lebanon resident for six possible through public/private

years, she comes to HDLI with a solid , patnerships.
* It involves changing attitudes.

= and we hosted the ]

') Conference. operated hotels and restauran

o with him since that time. THE GOLDEN LAID
i | went through the Sheraton manage- SICT. 1803

U) .

> HDLI Office Opens

L

— An office for Historic Downtown Heritage Ohio Main Street Program
> Lebanon officially opened in July. Eight Guiding Principles
o Deborah Yurasek joined the * It is a comprehensive approach.

()]

L

Z

background in organizational * |t focuses on existing assets.
development and has worked several * It is a selthelp program.
years in higher education advanceme & "ltisincremental o,
/ as well as with a variety of nonprofit 11O * Itisimplementation  fon
‘ - / i oriented HISTORIC

organizations.
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Continued from page 1. old days at the start this country. We have Lebanon is widely known because of the fact
When we became involved with the Golden thatkind of history here in Lebanon. it has been such an historic place for so long

Lamb we became involved with the town, | \youid like to see us develop some themec & " d itdés had anlahmbors ||

because we believe Sgyensalongthose lines. Maybe it starts W andother points of interest.
going to be successful in any business that y holidays, but that someday we wouldhave L e banonos bas esatesrean ot e
have to become an active part of the CommU 4t apjility. And by doing so, we alsowouldi t 6s much greater.i I tos
nity, that itos | mpoeateamore diverse business mix which | abig branding issue, in my opinion.
My reason for being involved in both the think we need. Whether its C|0thing Stores, L. )
chamber and HDLI is to help Lebanon small manufacturing stores or crafts. ;I'hee lre'cllsonr:]seay th'sv\'lsi bfcr?useopso\?lie "c‘;'”u <t
malntalr_1|tswab|||tyand|mproveuponlts Webve al ways been Kk havendt been there qthe s
restoration and preservation. but the demand for that is weakening. to go back.d
This is the type of town that many areasare T hereds a | ot of Sh N Mayb
trying to duplicate in a modern fashion and We emphasize more of that. We could ~ ItJust happened ata reunion with some rela-
h | gtives we hadnot seen in

t h e y r ea (| y emp aslze peopell’l perIO o

‘ lothin Atl anta, fiOh Laubdéba- t he
Lebanon has what they wi clofing. non is such a wonderful city, we need to go
never have. We have the 0/ 65t 7 U/38 HisiisAnblss didean’ S ¥ d/i% . We need to bring
original buildings and - e ) make for good commerce. S o itos a place many p«
original attractions, such & big branding issue, in my People who stay here at the © 1 & : ,
he Golden Lamb and the L _Peop y N itdos not branded in a w:
the G ; opil ni on. oLamb are always interested mental tourism.
historic train. in who stayed here and what _

Right from the very beginning of this organi-
zation, the reason | was impressed with
HDLI and the Heritage Ohio Main Street
Program was the fact that this is a program
that only survives if the people are involved.

so many hours to HDLI. Historic Downtown We could recreate some of that | think we
Lebanon really targets the downtown, which Would recreate something that would make
we, as one of the primary anchors of down- for a more thriving downtown.

town, have a vested interest in, making Suré eening our focus on restoration, we could
we continue to grow, improve and stay viable the same time have modern businesses the
In addition, | really believe the Heritage Ohio People are looking for 2009 and forward, bt OU goal has to be to keep Lebaraiea

Mains Street Program addresses all theissui 1 restored ol der b people involved in working for the better- -, ¢ ¢ n

weore |looking at herdestroy the look an ment, continual restoration and promotion gf 6 s
structure, the fact hertage. historic downtown Lebanon.

design,_ economic restructuring and clearly th o Lebanon is different from other

promotion of downtown. small towns Clearly, we have some strong

Strengthening the central business district ~ @nchors like the Golden Lamb, the historic

In my opinion' one of the areas we have museum, the |Ibral’y, the C|ty ha” and the

opportunity in is more consistent hours of train. We have attractions here that other

opera‘tion. Maybe we start |t in the ho"day Sma" Cities dO not haVe. | th|nk we need
season that is such a viable part of downtow build on those and add to those.

Lebanon and perhaps recreate some of the I o well known is Lebanon Anywhere

history. you go and you say
| have talked about the Williamsburg, Ohio, they know abo
Virginia, example. What a terrific experience St at € youore in. 10

that is for people of all ages, generations of On trips to Australia where locals say,
families, grandparents and grandchildren,to i That 6s t he ci t yandi
go there and experience what it was likeinttt he hi storic train.

Early 190006s Water Works & Electric

& Courtesy Warren County Historical Society www.wchsmuseum.org

A Time to Celebrate

Heritage Ohio is the designated State Main requiring rigorous assessment and evaluation

Street coordinating ofcommuni tyobés readinr
program of the National undertake the program. There are
Trust for Historic 38Main Street towns in Ohio.

Preservation in Ohio.
More than 80 volunteers from

They provide Ohio Main numerous Lebanon area
Street  organizations with organizations and businesses, as

training, tools, information well as residents, collaborated on

and networking required t0, . ,.,..o.n tesanon, ne. receneass wda@ Main Street application and

be SuCCGSSfUl_ Ohio Main Street designation in June, 2009. . .
o oo with HDLI projects.

|

The Organization Committee(June 11, 2009)

Back row: Jim Bliss, Ted Kossouji, Jan Edwards, Julie Stone The designation is h|gh|y Competitive,
Front row: Jeanne Bliss, Joy Kossouji, Larry Stone, Cheryl Turner
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